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Key
Highlights/
Overview

Instagram Facebook No YT and LinkedIn

SEO



Product
Strengths

Product
Weaknesses

Product
Differentiators

Competitors

Diverse Corporate-based

residents

Praan Mental Wellness - A

separate wing

ZZA Cafe

Zumba Classes

Thrive Shared Living

Isthara Living

Living Quarter

Great google reviews

Website with great UI/UX

Priced better compared  to

others

Comparatively weak  SEO

and SEM

No mentions of BL on other

blogs/websites



EXISTING CONTENT

Informational Community Driven Amenities Hyderabad Experiences



More candid video content of the activities compared to static posts

Video testimonials of people in Boston Living - to bring in more credibility

A day in the life of Boston Living - To show all the amenities provided and

the beautiful community of BL.

Embracing the friendships born in BL. Asking people to share their

friendship stories

Residents sharing their journey so far and what bought them to Boston

Living

Language wars - (Hindi vs Telugu)

Aim to build a stronger community

Leverage on the diverse community in Boston Living

  @bostonliving_india

WHAT MORE CAN WE DO?

  @thrive.living

Content creation on Youtube Shorts - Great scope in India with

daily views surpassing 7 billion views



Fun games/war between two corporates 

With many residents belonging to corporate, create a strong

image on LinkedIn.

With a huge crowd from the corporates, we can focus on

creating engagement through candid videos of them - 

(Initially) Focusing on a niche TG - The Corporates

WHAT MORE CAN WE DO?

For Instance: A candid interview

What's your name?

Where do you work?

What is your position?

A random trick question

Bringing in more weekend

activities to increase the foot-fall

and to attract the young crowd in

Hyderabad

(Live Music, Standup Comedy, Art

Workshop, Music Workshop)

#LearnUkelele at Boston Living

Paid Promotion through - Hyderabad-based Instagram pages

@whatsuphyderabad @whatshot_hyderabad @thingstodoinhyderabad

https://www.instagram.com/whatshot_hyderabad/#


Sponsored Ads
Currently, a total of 9 ads are active on facebook

Focused Ads on Corporates

Ads directed towards TG with a 'short stay' 

Co-living space for Women

Leverage the power of video content

Maintain a good mix of static and video ads

Run ads on the video testimonials, community

videos and journey videos

Promoting BL through other Instagram pages

with higher reach
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Luxury Gifts India

BoxUp Luxury Gifting

The Mansion Gifts & Gifting

High-quality gifting

Spectacular Visuals

Bulk Gifting

Corporate Gifting

Highly cluttered market

Lower reach

No website as of now

How can Fabuleux

differentiate itself from

other brands?



EXISTING CONTENT

Festival-based Gifting Detailed unboxing Static Posts Personalised Letter



Name the corporate Fabuleux is linked with (Fabuleux X Deloitte)

For a customised order - show the 'personalisation request' and then the

Output

Content - Gift suggestions much prior to a festival

Videos capturing true reactions of people receiving the gifts

Visuals of one using the gift -

https://www.instagram.com/reel/Cg4evJFFVy0/

Using Trending Audio for reels - always makes a difference

Showing more of the packaging process and faces behind them, gives

more human touch.

Aim to build credibility and wider reach

Amidst such a cluttered market, promotion takes a bigger role than the

product itself.

 @fabuleux_gifting_studio

WHAT MORE CAN WE DO?

  @luxurygiftsindia

https://www.instagram.com/reel/Cg4evJFFVy0/
https://www.instagram.com/fabuleux_gifting_studio/#
https://www.instagram.com/luxurygiftsindia/?hl=en#


Influencer Marketing - More than

Facebook/Instagram ads, spending on Influencer

Marketing improves credibility and reach.

Regional Influencers > Pan-India Influencers -           

 for festival gifting or personalised gifting

Paid Partnerships on LinkedIn to reach a wider

corporate audience

Expanding Horizons

Sponsored Ads
Currently, 1 ad is active on facebook


